Buyers, sellers and the market
Customers and clients

	Company

	Products / services
	Customer / client base

	Autocomp

	products: 

car components
	customer base:
car companies

	Best Travel

	services:
package holidays
	customer base:
general public

	Smith & Loyd

	professional services:
architecture
	customer base or clientele: 

companies, government organizations and the public

	Digitco

	products: 

cheap computers
	customer base:
general public


People who buy “everyday” services such as train travel or telephone services are called customers. You can also talk about users or end-users of a product or service, who may not be the people who actually buy it. For example, when a company buys computers for its stuff to use, the staff are the end-users.
People who buy products or services for their own use are consumers, especially when considered as members of large groups of people buying things in advanced economies.
Buyers and sellers
A person or organization that buys something is a buyer or purchaser. These words also describe someone in a company who is responsible for buying goods that the company uses or sells. These people are also buying managers or purchasing managers.
A person or organization that sells something is a seller. In some contexts, for example selling property, they are referred to as the vendor. People selling things in the street are street vendors.

The market
The market, the free market and market economy describe an economic system where prices, jobs, wages, etc. are not controlled by the government, but depend on what people want to buy and how much they are willing to pay.
Market forces or market pressures - the way a market economy makes sellers produce what people want, at prices they are willing to pay.
Marketplace – producers and buyers in a particular market economy, and the way they behave.

Market prices – prices that people are willing to pay, rather than ones fixed by a government.

Market reforms – changes a government makes to an economy, so that it becomes more like a market economy.

Competitors and competition
Companies or products in the same market are competitors or rivals. Competitors compete with each other to sell more or to be more successful. The most important companies in a particular market are often referred to as key players.

Competition describes the activity of trying to sell more and be more successful. When competition is strong, you can say that it is intense, stiff, fierce or tough. If not, it may be described as low-key. The competition refers to all the products or businesses competing in a particular situation, seen as a group.
Exercises
I Find expressions with the following meanings.

1. Someone who buys food in a supermarket. (3 expressions)

______________________________________________________________

2. All the people who buy food from a particular supermarket chain, from the point of view of the chain.

______________________________________________________________

3. Someone who buys the services of a private detective agency.

______________________________________________________________

4. All the people who buy the services of a private detective agency, seen as a group. (2 expressions)

______________________________________________________________

5. Someone who sells goods or services.

______________________________________________________________

6. Someone selling a house. (2 expressions)

______________________________________________________________

7. Someone buying a house. (2 expressions)

______________________________________________________________

8. Someone who sells hamburgers to tourists.
______________________________________________________________

9. Someone whose job is buying tyres for a car company. (4 expressions)

______________________________________________________________

10.  Someone who uses a computer, even if they have not bought it themselves, but their company has. (2 expressions)

______________________________________________________________
II Complete the TV reporter’s commentary.
In China, all economic activity used to be controlled by the state. Prices were fixed by the government, not by buyers and sellers in the market (1) __________. But in the last 20 years there has been a series of market (2) __________ that have allowed people to go into business and start their own companies. Market (3) __________ are determined by what buyers are willing to pay, rather than by the state. There are still state-owned companies that lose a lot of money. Until recently, they have been protected from market (4) __________, but market (5) __________ will eventually mean that they close down. Of course, the market (6) __________ has its losers: those without work, and victims of crime, which used to be very rare.
III Match the two parts of the sentences.
1. If a company enters a market

2. If a company abandons a market

3. If a company dominates a market

4. If a company monopolizes a market

5. If a company drives another company out of a market

a) it is the most important company selling there.

b) it stops selling there.

c) it makes the other company leave the market because it can no longer compete.

d) it is the only company selling there.

e) it starts selling there for the first time.
